'Haechi' Chosen as Symbol of Seoul
Seoul has selected the imaginary creature ``Haechi'' as the symbolic icon of the city. Haechi, generally known as Haetae, is a lion-like horned creature that often appears in myths as a guardian against fire and disasters. 

As corporate identify (CI) is used to upgrade corporate image, the city wants the new symbol to become the city's new icon and contribute to boosting the capital's international image. 

``Despite the scale and reputation of Seoul, we don't have any representative symbol. We've selected Haechi as the symbol and we hope it will promote the city internationally,'' said Seoul Mayor Oh Se-hoon. 

He wants Haechi to become like the Big Apple of New York, Merloin in Singarpore and Buddy Bear of Berlin, the mayor said. Seoul will be promoted as ``City of Haechi.''

The city made the selection after six months of preparation, including various surveys and public hearings. Most respondents picked Gyeongbok Palace as a representative icon of the city but the city chose the palace's guardian Haechi for its practical variations along with its historical characteristics. 

``We had other options but we concluded Haechi can be best used in various forms,'' said Kwon Young-gull, deputy mayor and chief design officer of the Seoul Metropolitan Government. ``It can appear on T-shirts, various advertisement of Seoul, coins and accessories with various images.'' 

Haechi will replace the city's old symbol of WangBomi, a tiger character, which has not been well known due to the lack of promotion as well as its symbolic meanings.

To actively use the new symbol, the city government will set up statues of Haechi in the Gwanghwamun Plaza, which is scheduled to open next year. Other forms of Haechi will also be installed in various spots in the city. 

The city will also hold a variety of promotional events such as a street parade and festival and offer tourism packages named after Haechi.
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Better Symbol of Seoul

Dear editor,

I have been living in Seoul for four months as a new executive hire of a large Korean firm, and read The Korea Times regularly.

I read a May 14 article under the headline, ``Haechi Chosen as Symbol of Seoul.'' I was so disappointed to see that of all the beautiful symbols of Seoul, the city has chosen Haechi. I cannot tell if it is supposed to look like a walrus or an elephant with alligator skin.

As a new foreigner from America who was born in New York City, went to a university in Boston, worked in Washington, D.C. and traveled the world. I know the icons of my own cities and those of the world ― the Empire State Building and the White House.

Neither of these is imaginary. Paris has the Eiffel Tower; India has the Taj Mahal; London has Big Ben; Italy has the Tower of Pisa; and Sydney has the Opera House, the Sydney Harbor Bridge and Ayers Rock.

No imaginary creatures there. The article states that most of the survey respondents chose Gyeongbok Palace, but the city chose Haechi. Then why was the survey conducted?

If Seoul really wants to boost its image on the global front, in my opinion, it will not be with an imaginary creature that people from around the globe cannot relate to.

Haechi is specific to Korea. What Seoul needs is a simple icon of what people will see first when they come into Seoul, and in my opinion, that is, first, the Seoul Tower, and second, Gyeongbok Palace. I wish the city good luck with its campaign.
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