Lesson Plan Template – TBA Lesson Plan

	 FORMCHECKBOX 
 Listening    FORMCHECKBOX 
 Speaking    FORMCHECKBOX 
 Reading    FORMCHECKBOX 
 Grammar   FORMCHECKBOX 
 Writing


	Topic:  ADVERTISING (Making a Commercial)



	Instructor:

JEAN
	Level:
Intermediate(Adult)
	Students:
7students
	Length:
30 Minutes


	Materials:
· Worksheet #1,2,3(7copies)
· A video(TV commercial) 
· Realia - Some pictures of advertisement
· Pictures of logos and Slogan cards 

· Guiding handout(7copies)
· White board and board markers


	Aims:
· Main aim: Ss will be able to learn the roles of logo and slogan in advertising by making their own logo/slogan and will improve their speaking skill by making their own TV commercial.
· Secondary aim: Ss will be able to identify things that are required for an effective advertisement by creating their own TV commercial.
· Personal aim: I want to improve confidence and reduce my commentary to a minimum.


	Language Skills:
· Reading: Ss will read a worksheet and guiding handout.
· Listening: Ss will listen teacher’s instruction and other teams’ speaking 
· Speaking: Ss will speak by discuss things to be included in the ad with others. 
· Writing: Ss will write a worksheet and create a logo/slogan.


	Language Systems:
· Phonology: Vocabularies (‘advertising’ /z/, stress)  
· Lexis: New vocabulary related to advertisements.(logo, slogan, commercial etc.) 
· Function: Use appropriate words when talking with others
· Grammar: Use correct grammar when talking with others. 

· Discourse: Discussion


	Assumptions:

Students already know:
· how the class is set up and run (there will be 2-3students at each table).
· the teacher’s teaching style and the pace of the course.

· All students are used to presenting their work in front of the class.
· All students are used to working individually, in groups or pairs.

	Anticipated Errors and Solutions:
· Time may be short.

· Teacher will reduce the preparing time for the TV commercial               
· Students may finish their tasks earlier than expected.
· Teacher will give more time for discussion.
· Students may not clearly understand exactly what to do during the preparation time
· Provide clear instruction again and examples. 


	References:

· Visual aid( Pictures of advertisements on the website) http://www.google.com/imghp?hl=ko
· English definitions from “Naver Dictionary” http://dic.naver.com/
· http://www.primaryresources.co.uk/english/english10.htm#advertisements
· http://www.ad-mad.com/slogans?page=1
· http://www.learn-english-today.com/business-english/advertising-vocabulary.html
· http://www.businessdictionary.com/


	Lead-In

	Materials: None

	Time
	Set Up
	Student Activity
	Teacher Talk

	1min
	Whole class

	Answering teacher’s questions.
	Hello everyone!
How are you today?
What have you done during the weekdays?

Do you like watching TV?


	Pre-Activity

	Materials: Board, Board makers, Visual Aid, worksheet  #1

	Time
	Set Up
	Student Activity
	Teacher Talk

	3min
3min

2min
	Whole class

Individually
Individually
	Answers elicited questions

.

Students begin writing down
Students’ speaking
	Procedure: 

1. Brainstorming

Elicit
(Show students an ad;TV commercial) 
-What is this?
-What is the product?

-What comes into your mind?

-Do you think it is effective to catch people’s attention? Why?

Model
I think you’ve already noticed today’s topic. Put the card “Advertising” on the board. Today’s topic is advertising.
-Explain the meaning if necessary.

-Give an example of the words it necessary and teach pronunciation/z/

CCQ
-Is advertising not a good way to promote some product or service?

-Do you think TV is a powerful advertising  media?
2. Free production
Instruction
 I’ll give you a worksheet 
(Distribute the worksheet  #1)

“Please don’t start before I say go”
Have you seen an advertisement on TV?
This activity is about describe ad advertisement that interested you.
Write in the empty box next to the questions. After that we’ll talk about it each other. Work individually.

I’ll give you 3 minutes to finish.”
Demonstration 

I saw one of Samsung’s commercials on TV last month. It was like a TV drama….
ICQ
What do you write in the empty box?
Are you working in groups?

Are you working individually?

How much time do you have? 

“Now begin”
Monitoring

Monitor discreetly. Answers students if they ask questions.

Give time warning: 1minute; 30 seconds left. Be flexible with time. Give 1 more minute if they need it.

“Time’s up.” 

Speaking
“I think all of you finished the worksheet. Let’s talk about it.
Feedback

 “You all did a good job”
Give comments on their work.




	Main Activity

	Materials: Pictures of logos and slogan cards, Guiding handout, Worksheet #2.

	Time
	Set Up
	Student Activity
	Teacher Talk

	1min
3min

2min
8min
	Whole class
Whole class

Whole class
Group
	Answers questions

Answers questions

Listening
Students begin thinking and discussing about their own ad.


	1. Prediction
Today you are going to talk about advertising. Before we start, I want to ask you some questions. 

-Why do we use advertisement?

-What makes an advertisement effective?
Instruction
Now I am going to show you a picture to answer the question. 

(Show the logo of ‘Apple ’)

-Which brand does use this?

-What are the product of this company?

-What do we call this?

(Show another logo‘ Mercedes-benz’)
-What made you to remember the companies? 

-That’s right! The logos!

(Show  famous companies’ logos)

Logo provides you with instant and powerful brand recognition of a business or services or products.
Now, I’m going to show you another thing that is important in advertising.
(Show a famous slogan, “Just do it”)

-Which brand does use this?

-What do we call this?

(Show a famous logo ‘Nike’)
(Show a famous slogans)
-Why do we use slogan?

“That’s right. We use slogan to catch people’s attention and make them remember the brand or product.”
-What makes the slogan memorable? 

“Yes, slogan should not be too long to attract people’s attention. And it is more effective if it is humorous.

2. Preparing an ad

Instruction

We’ve talked about things that are important in advertising. Now I want you to make an effective advertisement. 

You are going to choose something to sell. It is products. And I want you to make a logo and slogan for your product. And most importantly, you are going to make a TV commercial. 
-Has everyone seen an advertisement on TV?

The ad should last for 30seconds. The ad should not be too shout or too long. So keep it simple! 

Make groups of three. You are going to work as a group. I will give you 7minutes to make the ad. 
After that, you are going to present the ad to the class. 

(Distribute the handout )

Explanation
I am going to give you a handout about steps of creating a TV commercial. There is everything you have to do. Let’s have a look together. 
As I told you, you make a logo and slogan. The slogan must be impressive and not too long! 
And then you are going to talk with your group members about how to make the ad effectively. 

You may talk about 3 special or unique features of your product and also think about target audience. 
Target audience could be children, females, males, or older people etc. Then you have to decide who is going to do what in the ad. 
Remember! You are actually going to act in front of the class and all of you should play a role in the ad.

ICQ

-How much time do you have?

-What are you going to do?

-Are you working in groups?
 (Distribute the worksheet #2)

“Now begin”
Monitoring
Monitor discreetly. Answer students if they ask questions. 

Give time warning: 1minute; 30 seconds left. Be flexible with time. Give 1 more minute if they need it.

“Time’s up"



	Post Activity

	Materials: Board, Markers

	Time
	Set Up
	Student Activity
	Teacher Talk

	1min
4min

1min

1min


	Group

Group
Whole 
Class

Whole Class


	Presentation
Presentation

Share their opinions
Answers elicited questions of today’s lesson.


	1. Free production
Presenting the TV commercial

Instruction

“Now, I want you to come in front and introduce your product and draw your logo, and write down your slogan on the board. And I want to hear that why you chose the logo and the slogan. Then, you are going to show your advertisement. As I told you before, your ad should last for 30seconds. Make sure your ad is not too short!

Demonstration

Look! This is an example. (Draw a logo and write a slogan) Mines are these shoes. I chose this logo because the brand name is ‘The red shoes’ and my slogan is ‘It’s special from the moment you walk in’ 

(Show students a short example ad.)

Now you must know what to do. 

ICQ

-How long is the ad going to be?
-What do you need to do now?

-Who is going to present the ad?

“Let’s start it!”
Feedback

“Everyone did excellent job”
Give comments on their work and correct errors. Teacher may write down the errors on the board and correct them if they made mistakes.
2. Conclude  Lesson

Review today’s words that we’ve learnt (advertising, commercial, logo, etc.)
And talk about effective advertising.

“You all did really well today. “Thank
 you for your participation and 
see you next week!”


	SOS Activity

	Materials: worksheet #3 

	Time
	Set Up
	Student Activity
	Teacher Talk

	1min
4min
2min


	Whole 
class

Group
Group
	Listen the Instruction
Students begin thinking and discussing 
Students report about their discussions.

	1. Discussion and speech

(free production)
Instruction

“Now, we are going to discuss in two groups. Group A will discuss about 

“Advantage and disadvantage of advertising for a customer.” And group B will discuss about “Advantage and disadvantage of advertising for a company”
In each of group, take notes and report to the class. You have about 4minutes to discuss.
ICQ

How much time do we have?

What will group A discuss about?
What will group B discuss about?

(Distribute the worksheet  #3)

“Now begin”
Monitoring

Monitor discreetly. Answer students if they ask questions.

Give time warning: 1minute; 30 seconds left. Be flexible with time. Give 1 more minute if they need it.

“Time’s up.”
Feedback
It’s time to listen to each groups reporter about their discussions. Please come out to the front and report your results. Speak loudly and clearly. Other students pay attention to the reports. 


※ Visual aid
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※ Worksheet ＃1 
Advertisement

Describe an advertisement that you have seen and that interested you.

You should say :

	When and where you saw it

	

	What it was about

	

	What you felt about it

	

	Explain why you found the advertisement particularly interesting

	


Steps of creating a Television commercial 
	1. Choose a product that you want to advertise.
e.g.) a drink, a car, an electrical device, a toy, food… etc.

2.  Talk with your group members and decide:
1) Name of your product

2) A logo

3) A slogan

· Your slogan must be memorable and simple
· You want to make the public feel as though they really need to buy your product!

3. Make a commercial

1) Think about at least 3 special or unique features of your product

e.g.) This mobile phone is cheap and look modern….

2)  Target audience

e.g.) children, young adults, females, elderly people…
3) Assign role

All your group members should present in the advertisement,

Each of you have to be assigned their role. 


※ Worksheet ＃2 
Making a Commercial
	Type of product


	

	Name of product


	

	Slogan


	

	Target audience


	

	Note

	※At least 3 special or unique features of your product.
1.

2.

3.

4.
※AIDA : Attention, Interest, Desire, Action 
The Aim of All Advertising.



※ Worksheet ＃3  (SOS Activity: Discussion)
Advantage and Disadvantage of Advertising
	
	Advantage
	Disadvantage

	Customer
	
	

	Client/ Company

	
	


Matching the Definition
Read the definitions and write the appropriate word and idiom from the box. 
	 
	Definition
	Word/idiom

	1
	The main means of mass communication (newspapers, TV and radio).
	 

	2
	Use advertising and publicity to try to increase sales of a product.
	 

	3
	Small advertisements in newspapers or magazines, divided into categories.
	 

	4
	Specific group of people within the target market at which a product or the marketing message of a product is aimed at.
	 

	5
	The ____of a company or organization is the special design or way of writing its name that it puts on all its products, notepaper, or advertisements.
	 

	6
	Phrase used to advertise a product, or to identify a company or organization.
	 

	7
	Advertisement on radio or television.
	 

	8
	To start an action in order to introduce something (e.g. a new product).
	 

	9
	Hours on radio and TV with the largest audience, usually the evening.
	 

	10
	Something that particularly attracts one's attention.
	 


 
	Logo
	prime time
	mass media

	classified ads
	slogan
	promote

	eye-catcher
	Product launch
	commercial

	features
	Target audience
	tabloid
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