Lesson Plan Template – TBA Lesson Plan

	 FORMCHECKBOX 
 Listening    FORMCHECKBOX 
 Speaking    FORMCHECKBOX 
 Reading    FORMCHECKBOX 
 Grammar   FORMCHECKBOX 
 Writing

	Topic:  
How our decisions can be influenced by appearance.


	Instructor:

Jung Yoon Choi (Alicia)
	Level:
Intermediate
	Students:
6 students
	Length:
30 Minutes


	Materials:

· Picture #1
· Board and board markers

· Worksheet #1 (6 copies)
· Computer
· Video Clip #1

· Worksheet #2 (6 copies)
· Worksheet #3 (6 copies)



	Aims:

· Main aim: Ss will be able to improve their listening comprehension skill by listening and reading the article.
· Secondary aim: Ss will be able to practice speaking about the topic.
· Personal aim: I want to Ss to understand halo effect to prevent bias from the appearance.



	Language Skills:

· Reading: Read the script of video.

· Listening: Listen the video clip.

· Speaking: Discussion and speak own opinion.

· Writing: Fill in the blank.



	Language Systems:
· Phonology: -gn-, -dg-
· Lexis: cognitive, judgement, perceive, bias, trait, transfer, aspect, predisposition
· Function: informative
· Grammar: present perfect
· Discourse: script



	Assumptions:

Students already know
· How the class set up and run.

· What present perfect is.




	Anticipated Errors and Solutions:
· The vocabularies would be difficult.

· → solve the worksheet #1 in partners.

· The concept of Halo effect would be difficult.

→ watch the video more than once and have conclusion.



	References:
· Word definition
http://www.dictionary.com/
· Video clip
https://www.youtube.com/watch?v=ZMwkT8k2r98



	Lead-In

	Materials:  Picture #1

	Time
	Set Up
	Student Activity
	Teacher Talk

	1 min
	Whole
Class

	Answering teacher’s questions
	Good morning, how are you today?
Look at this picture. If you are an interviewee and you have this two interviewers. Who do you want to hire? Why? Can you guess their personality?



	Pre-Activity

	Materials: Picture #1, Board and board markers, Worksheet #1

	Time
	Set Up
	Student Activity
	Teacher Talk

	4 min
5 min
	Whole Class
Partner
	Answering teacher’s questions
Ss draw lines to match.

Ss check the answers.
	Procedure:
1. Brainstorming
Elicit

I am going to introduce two men to you. One is Allen and the other guy is Ben. I want to know from you is listen carefully and who do you feel more attractive?
Allen is intelligent, industrious, impulsive, critical, stubborn and envious.

Now, Ben is envious, stubborn, critical, impulsive, industrious, and intelligent.

So who do you like more?

Why?
What is the difference between two men?

Additional explanation
Most of you think the first guy Allen is more attractive even though the two guys were described by exactly the same traits but just had a different order. 

Halo effect means that our impression of a person or an object is strongly influenced by one or two positive dominant traits. So in case of Allen is beginning with positive traits as intelligent and industrious and other traits we interpret in the halo whereas in case of Ben is beginning with negative traits as envious and stubborn so we are already influenced in a negative way.

Model
Write the subject “How our decisions can be influenced by appearance.” on the board.

CCQ
Do people influenced by the first impression?
Do people acknowledge their in bias with the others’ appearance?

2. New vocabulary
Instruction
We are going to learn the new vocabulary before listening. With your partner, match the vocabularies with correct definition. I will give you 3 minutes to finish
(distribute worksheet #1)

Demonstration

Look at the paper. Let’s solve #1 together. The word “—“ means …

ICQ
What do you do with the worksheet?

Do you work alone or partners?

How much time to you have?

Monitoring
(Monitor Ss and give some hints when they need.)

(Give Ss time warning. Give 1 more min. if needed.)

Ok, let’s check answers together.

Check answers
Please read the meanings and answers.
(explain more if needed)



	Main Activity

	Materials: Computer, Video #1, Worksheet #2,

	Time
	Set Up
	Student Activity
	Teacher Talk

	10 min

	Individual

	Ss fill in the blanks listening to the video #1

Ss will watch the video #1 again

	1. Fill in the blanks
Instruction
Now, what I want you to do is watch a video clip about halo effect. I will give you a script and you will fill in the blanks of the script. Complete the script and we will watch the video one more time.
(distribute worksheet #2)

ICQ
What do we do with the worksheet?

Do you work together or individual?
What do we watch?
(Watch the video #1.)

Ok, did everyone fill the blanks? Let’s check together. 

Great! Everyone did so well. Now let’s watch the video one more time. You will discuss about the topic with your group soon, so please watch carefully.
(Watch the video #1 again.)

CCQ

Do you understand the difference between halo effect and horns effect?

What is halo effect?

What is horns effect?

Additional explanation
The halo effect is a type of cognitive bias  which our overall impression of a person influences how we feel and think about his or her character. Your overall impression of a person ("He is nice!") impacts your evaluations of that person's specific traits ("He is also smart!").

One great example of the halo effect in action is our overall impression of celebrities. Since we perceive them as attractive, successful, and often likable, we also tend to see them as intelligent, kind, and funny.



	Post Activity

	Materials: Worksheet #2

	Time
	Set Up
	Student Activity
	Teacher Talk

	10 min

	groups

	Students in groups talk about the topic.

	1. Discussion about the topic.
Instruction

Did you enjoy the video?

Now we will make groups of 3 people, and share your idea of topic. We have questions below. I will give you 5 minutes to discuss.

ICQ

What do you do with your group?

How much time do you work on?

Monitoring
Monitor discreetly. Answer students if they have questions.

Time warning.

Feedback
Let’s share your opinions. Please present what you discussed.

(explain if they have questions)

Conclusion

What is your opinion about halo effect? Is it good or bad? It is not easy to be influenced by halo effect in our perceptions. But we should concern more when we make a decision. Be aware of the halo effect to avoid its influence on our decisions.



	SOS Activity

	Materials: Worksheet #3

	Time
	Set Up
	Student Activity
	Teacher Talk

	If needed


	individual
	Students solve crosswords.
	1. Crosswords
Instruction
Do you remember the vocabularies we learned before? I have crosswords with those words. I will give you 3 minutes. 

(distribute worksheet #2)

Check the answer
Let’s check the answers together. Read aloud the answers one by one.




· Picture #1
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· Worksheet #1

Name: ________________________
New words
Match the words with correct definition.
Cognitive
Judgement 

Perceive
Bias
Trait
Aspect
Predisposition
Transfer 
Relating to the mental processes of perception, memory, judgment, and reasoning as contrasted with emotional and volitional processes.

To convey or remove from one place, person, etc., to another

Tendency to a condition or quality, usually based onthe combined effects of genetic and environmental factors.
To recognize, discern, envision, or understand
A distinguishing characteristic or quality, especially of one's personalnature
A way in which a thing may be viewed or regarded; interpretation; view

The ability to judge, makes a decision, or forms an opinion objectively, authoritatively, and wisely, especially in matters affecting action; good sense; discretion

A particular tendency, trend, inclination, and feeling, or opinion, especiallyone that is preconceived or unreasoned
New words (Answer key)
Match the words with correct definition.
Cognitive
Judgement 

Perceive

Bias

Trait
Aspect
Predisposition
Transfer 
Relating to the mental processes of perception, memory, judgment, and reasoning as contrasted with emotional and volitional processes.

To convey or remove from one place, person, etc., to another

Tendency to a condition or quality, usually based onthe combined effects of genetic and environmental factors.
To recognize, discern, envision, or understand
A distinguishing characteristic or quality, especially of one's personalnature
A way in which a thing may be viewed or regarded; interpretation; view

The ability to judge, makes a decision, or forms an opinion objectively, authoritatively, and wisely, especially in matters affecting action; good sense; discretion

A particular tendency, trend, inclination, and feeling, or opinion, especiallyone that is preconceived or unreasoned
· Worksheet #2

What is the meaning of the term halo effect? 
The halo effect is a ___________  ___________ in which an observers overall ___________ of a person, company, brand, or product ___________ the observers feelings and thoughts about that entity’s character or properties. It was named by psychologists Edward Thorndike in reference to a person being ___________ as having a halo. Subsequent researchers have studied it in ___________ to attractiveness and its bearing on the judicial and educational systems. The halo effect is a specific type of confirmation ___________, wherein ___________ feelings in one area cause ambiguous or neutral ___________ to be viewed positively. Edward Thorndike originally coined the term ___________ only to people. However, its use has been greatly expanded especially in the area of brand marketing. The term “halo” is used in analogy with the religious ___________: a glowing circle that can be seen floating about the heads of saints in countless Medieval and Renaissance paintings. The Saint’s face seems bathed in heavenly ___________ from his or her ___________. Thus, by seeing that somebody was painted with a halo, the observer can tell that this must have been a good and worthy person. In other words, the observer is ___________ their ___________ from one easily observed characteristic of the person (painted with a halo) to a ___________ of that person's character. The halo effect works in both positive and negative directions, (the horns effect). If the observer likes one ___________ of something, they will have a positive ___________ toward everything about it. If the observer dislikes one ___________ of something, they will have a negative ___________ toward everything about it.
Discussion
1. Have you experienced halo effect? Or horns effect? Share the experiences with your group members.
2. What are adventages and disadventages of halo effect?

3. Think about two examples of halo effect and horns effect.

What is the meaning of the term halo effect? (Answer)
The halo effect is a cognitive bias in which an observers overall impression of a person, company, brand, or product influences the observers feelings and thoughts about that entity’s character or properties. It was named by psychologists Edward Thorndike in reference to a person being perceived as having a halo. Subsequent researchers have studied it in relation to attractiveness and its bearing on the judicial and educational systems. The halo effect is a specific type of confirmation bias, wherein positive feelings in one area cause ambiguous or neutral traits to be viewed positively. Edward Thorndike originally coined the term referring only to people. However, its use has been greatly expanded especially in the area of brand marketing. The term “halo” is used in analogy with the religious concept: a glowing circle that can be seen floating about the heads of saints in countless Medieval and Renaissance paintings. The Saint’s face seems bathed in heavenly light from his or her halo. Thus, by seeing that somebody was painted with a halo, the observer can tell that this must have been a good and worthy person. In other words, the observer is transferring their judgment from one easily observed characteristic of the person (painted with a halo) to a judgment of that person's character. The halo effect works in both positive and negative directions, (the horns effect). If the observer likes one aspect of something, they will have a positive predisposition toward everything about it. If the observer dislikes one aspect of something, they will have a negative predisposition toward everything about it.
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